
SCOTTSDALE, Ariz. (October 28, 2010) - Go Daddy is hitting the half  pipe, signing Olympic 
Gold and Silver Medalist Hannah Teter as the latest official Go Daddy Girl! 

When asked why Go Daddy chose Ms. Teter as their latest representative, CEO and Founder 
Bob Parsons said “This is obviously not the first time we’ve sponsored outstanding female 
athletes, and we’re no stranger to having strong women represent our company.  Just look at 
(NASCAR racer) Danica Patrick and (wellness trainer) Jillian Michaels.”

The "Maple Blondie" (nicknamed from the Ben & Jerry’s ice cream flavor in her honor, based on 
her charity appropriately called “Hannah’s Gold”) is the latest sports figure to join the Go Daddy 
Girl roster.  Hannah is in good company with the other Go Daddy Girls, exuding exceptional 
talent, beauty and style, as well as a flair for philanthropy.

Her charity, “Hannah’s Gold,” in partnership with World Vision, raises money through the sales 
of Vermont maple syrup to support the Kenyan village of  Kirindon, building schools, digging 
fresh water walls and providing water filtration.  A portion of the sales of her Ben & Jerry’s ice 
cream flavor also goes to the charity.  

Hannah’s latest venture, “Sweet Cheeks,” sports an exclusive line of underwear, in a 
partnership with Children International to feed impoverished children worldwide.  

Go Daddy is the world's largest provider of both web site hosting and domain name registration, 
registering almost two domain names every second. The Web juggernaut made a name for itself 
by providing affordable and easy to use tools to start a business or personal on line presence, 
including web site/blog design, e-commerce, email marketing and search engine optimization.

Go Daddy is also known for its provocative yet effective Super Bowl commercials. Plans are 
already in the works for the next game spot, featuring Ms. Teter doing what she does best: 
“Shreddin’ the Gnar and hittin’ the pipe” (that’s snowboarder lingo for “riding the terrain and 
doing tricks in the half pipe”).  As to whether or not Hannah will exhibit more of herself than 
usual in typical Go Daddy commercial fashion, you might have to keep tabs on CEO and 
Founder Bob Parsons' Twitter account or Go Daddy’s Facebook account for a sneak peek.

“She’s a smokin’ hot blonde, and she didn’t care what people thought of her doing the Sports 
Illustrated spread, so I’ll let her do whatever she wants in the commercial for her fans and our 
customers,” Parsons quipped.

Hannah spent most of her summer in Kauai, most recently attending Rip Curl Pro Portugal, 
watching the world’s finest surfers go head to head with the most challenging waves.  She is 
currently in Scottsdale, AZ, meeting with Go Daddy production executives planning out her 
commercial.  From there, she returns home to Lake Tahoe, to prepare for a new  season.  
Expect to see her during the big game and “carving” up the GoDaddy.com home page very 
soon!

To learn how to easily and affordably build an online presence, visit www.GoDaddy.com.

For more information about Hannah Teter, please visit:  www.HannahTeter.com.
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